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2020 
 




Menurut Aliansi Jurnalis Independen (AJI) Indonesia pada 2016, media massa di 
Indonesia, khususnya media online masih belum dapat objektif dalam 
memberitakan pemberitaan dengan isu LGBT. Sedangkan objektivitas merupakan 
prinsip penting yang perlu dimiliki oleh jurnalis dan media sebagai pusat informasi 
bagi khalayak. Penelitian i menganalisis 35 berita dengan isu LGBT di VICE 
Indonesia dan 35 berita di Kompas.com dalam rentang waktu antara Januari 2019 
 ± Februari 2020. Penelitian ini menggunakan metode analisis isi kuantitatif dan 
menggunakan konsep Objektivitas oleh Westerstahl y ng telah dirincikan oleh 
McQuail sebagai alat ukur penelitian, serta teknik skoring pada setiap indikator di 
semua berita yang dianalisis. Hasil penelitian menemukan bahwa terdapat 
perbedaan tingkat objektivitas antara VICE Indonesia dan Kompas.com. VICE 
Indonesia memiliki nilai rata-rata tingkat objektivitas sebesar 4,17 dan masuk ke 
dalam kategori sedang. Sementara tingkat objektivitas Kompas.com adalah 5,17 
dan masuk ke dalam kategori tinggi. Perbedaan objektivitas ini juga telah 
dibuktikan secara statistik melalui praktik uji beda (Mann Whitney), dengan nilai 
signifikansi 0,021. Berdasarkan indikator yang diujikan, Kompas.com unggul pada 
lima indikator, yaitu pada indikator Faktual, Akurasi, Kelengkapan, Non-Evaluatif, 
dan Non-Sensasional. Meski begitu, Kompas.com memiliki kelemahan pada 
indikator Proporsional. Kemudian, VICE Indonesia memiliki nilai yang lemah pada 
indikator Faktual, Proporsional, Non-Evaluatif, dan Non-Sensasional, namun 
memiliki nilai yang baik pada indikator Relevansi. 
 
 








DIFFERENCES IN THE OBJECTIVITY LEVELS OF 
REPORTING LGBT ISSUES IN ONLINE MEDIA VICE 
INDONESIA AND KOMPAS.COM WITHIN THE 
PERIOD OF JANUARY 2019 – FEBRUARY 2020 
 
By: Mohammad Ichsan Rafi 
ABSTRACT 
According to Aliansi Jurnalis Independen (AJI) Indonesia in 2016, mass media in 
Indonesia, especially online media still can not be objective in reporting the news 
of LGBT issues.  Whereas, objectivity is said to be one of the most important 
principle a journalist or a media should have as a source of information to the 
audiences. This research analyzes 35 articles with LGBT issues in VICE Indonesia 
and 35 articles in Kompas.com within the period of January 2019 to February 2020 
by using quantitative content analysis method and Objectivity concept by 
Westerstahl as the research measuring instument, and also scoring technic to each 
articles and analysis unit. The result of the research found that there are differences 
in the level of objectivity obtained by both media.  VICE Indonesia received an 
average of objectivity score of 4,7 and falls into the medium scoring category, 
meanwhile Kompas.com received an avarage of objectivity score of 5,6 and falls 
into the high scoring cateory. The difference in objectivity by both media has also 
been proven statistically by the practice of Mann Whitney t-tes  method. Where it 
was found the significance value between the two media is 0,021 or below 0,05 
which means there is a significant difference in objectivity between th  two media 
in reporting LGBT issues. Based on the indicators tested, Kompas.com excels on 
five indicators from VICE Indonesia, those indicators are Factual, Accuracy, 
Completeness, Non-Evaluative, and Non-Sensational. Even so, Kompas.com has 
weaknesses in two indicators, Proportional and Two-Sided. It is also found that 
VICE Indonesia has a weak score on the Factual, Proportional, Non-Evaluative, and 
Non-Sensational indicators, but has a high score on the Relevance indicator. 
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